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Benchmark Social Self Assignment
	Facebook is a social platform that enables people to connect and share with family and friends online. People are able to post photos, link to news or even send comments and messages. It also gives a platform to play games, chat live and stream live videos. The literature will describes the self enhancement and self-verification motives for self-esteem of people who surf in Facebook, evaluate posts and pages I see through the lens of self-presentation, discuss which motive is most evident in Facebook, give examples of the evident posts or pages which depict either or both of the motives and discuss if the online portrait of people in Facebook are accurate. Again, I will give my position of self-portrayal in Facebook, explain if the prevalence of being exposed to social media influences the individual behavior and the development of social self with including how it does or does not and give the positive and negative aspects associated with social media.
	Self-enhancement is a tendency that makes people feel they need all the credit and protect themselves from any negative feedback. Self-enhancement in Facebook is significantly and negatively correlated with self-esteem. This is basically due to people attempting to imitate others who seem to be of better than them. According to Bareket-Bojmel et al. (2016), on the other hand, self-verification entails people wanting others to see them as they see themselves.  It also evident in Facebook since users tend to approve themselves that they are okay and right with whatever they are doing even if it is wrong. Thus, self-verification and self-enhancement is a self-improvement motive that produces greater and positive results as far as self-esteem is concerned. 
	Mostly, people on Facebook tend to post things other people expect them to be experiencing thereby forsaking the real truth about themselves. In addition, others present photos or messages to please their friends and not what they actually feel (Wright et al., 2018). Also, other Facebook users do it to make others feel they are not worth any credit but only themselves.
	Individuals engage in social enhancement so much on Facebook as compared to the extent they do in self-verification. Comparing oneself to others is a common practice in Facebook. According to Bareket-Bojmel et al. (2016), 69 percent of the participants agreed they engage in social comparison on Facebook.  With this, it becomes a clear indication that the motive of self-enhancement is much evident in Facebook than self-verification.
	Based on the hypothesis I have screwed out from most of my friends and family members, the personification portraits they give in Facebook are wrong. They tend to give themselves positions they don’t possess. An example is a person indicating to have acquired a master’s degree in university yet they have not even gone through the high school level (Maier et al., 2015). Similarly, some assign themselves very high job positions in their account details, use of wrong phone numbers and post edited photos to make them look better. I being a user of Facebook, I have portrayed the accurate personification since I believe in my all dimensions’ abilities. Am also positive in my position and take myself as the best of my kind. However, I appreciate the fact that Facebook allows me to see how much better I can be through self-motivation from the achievement of others.
[bookmark: _GoBack]	According to Wright et al. (2018), the prevalence of being exposed to social factors on social media influences individual behavior and development of oneself in that it strengthens self-improvement and verification motivation when having high self-esteem. On the other hand, self-enhancement with low self-esteem can cause self-destruction in terms of inability to deal with emotions. In addition, on the Facebook platform, one may become frustrated by ongoing attempts to keep up appearances and stay positive in a world where people are presenting their favorable versions.
	Facebook is a valuable site for research in regard to social behavior particularly social comparison and psychological factors associated with interacting with others in a word of optimized selves. On the other hand, fake profiles and comparisons with others depict the bad side of Facebook. Similarly, Facebook can be an addictive site thus causing people to spend valuable times there which is harmful instead of engaging in other more productive activities.
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